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LIVE 8.9% or 23,344,239 of USA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mo
Typical Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 45.2 years
v old (7.4% younger than average) and have a $142,518 (24.3% higher than average) annual household...
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8.5% or 331,594 of MSP DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Typical Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 46.8 years
old (4.4% younger than average) and have a $119,818 (4.7% higher than average) annual household income.
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7.8% or 194,612 of STL DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Typical Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 42.2 years
old (14.6% younger than average) and have a $137,390 (36.8% higher than average) annual household...
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8.7% or 167,718 of CIN DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Typical Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 50.1 years
old (2.9% older than average) and have a $130,307 (29.8% higher than average) annual household income.
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I.lVE 6.% or 116,050 of WPB DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
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Typical Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 43.5 years
old (18.3% younger than average) and have a $128,887 (22.3% higher than average) annual household...
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8.9% or 23,344,239 of USA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets...
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 35.6% more
likely to be a college graduate, 41.4% more likely to work full-time, 6.1% more likely to be married,
14.2% more likely to be a parent of 1 or more children u

28.3%

9.
} EBy Education Levels: Adults 18 or older Employment: Adults 18 or older |( \q ) Marital Status: Adults 18 or older
L o \
Some High School or Less (not graduate) -2‘:‘:;% Employed Full-Time or Part-Time 62.8% 82.9% Single, Never Married '
0 o 0 3 0
High School Grag:ant)e (12th grade or 20.4% T Employed Full-Time (35 hours or more) I 70.2% Married 5%
.9% . e
Some College Credit (no degree) 1 Employed Part-Time (less than 35 hours) 7% Legally Separated I gi:/{’
Associate's Degree (AA, AS, etc.) White Collar 45.0% 63.0% Divorced 7'7?5
.9% .
30.4% 19.8% g 1.7%
. Blue Coll Widowed
College Graduate (4 year college) 22.3% ue Collar idow . 3.0%
Postgraduate Degree 15 20'9% Work From Home (most of the time or always) % LGBTQ+ (net) B glg;f%
* 0 . . o
who used Ticketmaster to buy Live Music Concert Tickets p/6mos W USA who used Ticketmaster to buy Live Music Concert Tickets p/6mos mUSA who used Ticketmaster to buy Live Music Concert Tickets p/6mos mUSA
TOP-ZO OCCUPGTIOHS.' Adults 18 or older Entrepreneugs{scgovemmenst gﬁorkers ! 1] ’M . Stage n Llfe.’ Adults 18 or older
18.7% 15 35 7.8% . .
4.9% 6.4% B.0%
- . - Parent of 1 or more Children under 18 T e
11.7%
. 10.5%
9.3 8.4% Small Business Self-Employed Government Werking Mathers _ 8.9%
. 7.2% Owner Workers 5.1%
sgx  61% i 1%
0% o o o — - Parent of 1 or more Children Under Age 2 - 5.5%
2.690.7% T 26% pam5% 29% 3y 3% y
l l l I l . b "o _zax 2 % 16%.a% 1200-9% 18R gs¢ o ooa2% 1.1081% 1.0%.1% Parent of 1 or more Children Age 2-5 _5.08%15/
H ' HUE'H H s om cm Vo comm 2%
z 12.0%
y & 3 sl & & $ & & & o e & > & & & & & & Parent of 1 or more Children Age 6- 11
@""\k& &"sp .&@’& 55‘)@ e‘éf 5 < é]po“ «e‘?& ""&Q ?‘p@ ‘?Q& .;\‘9 a & s b'“wb a _f; \‘f b"’fz\ ‘\d“‘é &"&Q " e
< & pr < & & e
« S é‘"f fo & \,}0’ ds"ob & ! \t‘"é ‘;@'f & Qﬁ 3 0@'\\ _f’é‘ 0<°'§ q@é\t -»‘@ Parent of 1 or more Children Age 12 - 17 [ 15";,%
‘,},«- <& & ,("o & & & L & & 2 % & & & 1@"’ %1%
r}“@ 0"\9‘“ é,,,o o"" & # Q&F °¢° @"Q (,d‘é & 4 & P “JP "“& :bob Parent of 1 or more Children in College 6.5%
R 5 dt;,.a & & f“ @w # & & B s.0:
A < 3 &
& “ o‘l}%‘“ @,,' * \s\@,” randparent of 1 or more Children under 18 _165% 22.5%
& @ @

who used Ticketmaster to buy Live Music Concert Tickets p/6mos W USA

usA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 2,226
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec

who used Ticketmaster to buy Live Music Concert Tickets p/6mos

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]

mUSA



8.5% or 331,594 of MSP DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 21.5% more
likely to be a college graduate, 39.3% more likely to work full-time, 2.9% more likely to be married,
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7.8% or 194,612 of STL DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mo§.

Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 58.2% more
’ : )’ likely to be a college graduate, 60.1% more likely to work full-time, 4.3% less likely to be married, 44.6%

e T

tlcketmaster more likely to be a parent of 1 or more children u

iy, 9.
* d.f’ Education Levels: Adults 18 or older | Employment: Adults 18 or older ( \ Marital Status: Adults 18 or older
La \
Some High School or Less (not graduate) -452;{’% Employed Full-Time or Part-Time 61.1% Cri Single, Never Married 31 'B%
0 » 0 " 0
High School Grag:;t)e (12th grade or Employed Full-Time (35 hours or more) — 76.9% Mariiad y
. 0 ! 0 ! 0
Some College Credit (no degree) Employed Part-Time (less than 35 hours) 1% Legally Separated | gg;ﬂ
Associate's Degree (AA, AS, etc.) 'y White Collar 41.3% 62.1% Divorced
.5% 8 9%
College Graduate (4 year college) 19.4% 33.1% Blue Collar ﬂ% Widowed .léﬂiﬁy
Postgraduate Degree 13 9'2% Work From Home (most of the time or always) S% LGBTQ+ (net) m 5755;{'
. o Cl
who used Ticketmaster to buy Live Music Concert Tickets p/6mos WSTL who used Ticketmaster to buy Live Music Concert Tickets p/6mos mSTL who used Ticketmaster to buy Live Music Concert Tickets p/6mos mSTL
Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers it | Stage in Life: Adults 18 or older
— 7% 14.7%
: A . 34.1%
5.1% 6.8% 5.4% 3.g9 Parent of 1 or more Children under 18 I o
Working Mothers 8.8%
11.8% small Business self-Employed Government & I 2.3%
9.3% S Owner Workers 7.2%
7.0% 77§ Parent of 1 or more Children Under Age 2 i
6. l’i 5.7% 59% sa% : B 53%
I l a59-1% 3.8% 389.T% a36%  30% Lo 3.0% o 36% = 7.0%
1.7 1.1 1.7% 17% 19% 35 1 3% pospon | oo $0.9% Parent of 1 or more Children Age 2-5
l H'E'HE =m . - ’. e e e o —
10.6%
I q° J& ‘}Dé Q’&é\é‘ &@"50 &sfa r & \‘b o_‘\o‘-' Parent of 1 or more Children Age 6- 11 B 10.5%
= & 3
époz& a’t"p ¢ %!;3"’ éb“fo & Parent of 1 or more Children Age 12 - 17 = 1:‘2;0%
& &
& & 5.9%
& & Parent of 1 or more Children in College
¢ & 8 = El s55%
@ Y
2 o“";& b@"‘\ Grandparent of 1 or more Children under 18 ﬂ 29.9%
& &
o
who used Ticketmaster to buy Live Music Concert Tickets p/6mos mSTL

who used Ticketmaster to buy Live Music Concert Tickets p/6mos HSTL

STL DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 166
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]



LIVE

Mz

ticketmaster

e

8.7% or 167,718 of CIN DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6m04;.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 36.8% more
likely to be a college graduate, 35.7% more likely to work full-time, 21.4% more likely to be married,
5.9% less likely to be a parent of 1 or more children u
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6.% or 116,050 of WPB DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 53.2% more

likely to be a college graduate, 25.9% more likely to work full-time, 7.7% less likely to be married, 78.%
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LWE 8.9% or 23,344,239 of USA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
i Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 2.4% more likely

to own their home, 7.1% more likely to own a higher valued home, 4.4% more likely to have a single-
family home, 3.4% more likely to have a dog.
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| 8.5% or 331,594 of MSP DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 2.9% less likely to

’ —5 O own their home, 6.3% more likely to own a higher valued home, 4.2% more likely to have a single-family
ticketmaster home, 32.7% more likely to have a dog.
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7.8% or 194,612 of STL DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mas.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 9.4% more likely
to own their home, 1.6% more likely to own a lower valued home, 3.4% more likely to have a single-family

LIVE

home, 11.5% less likely to have a dog.
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family home, 14.5% less likely to have a dog.
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8.7% or 167,718 of CIN DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mas.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 9.5% more likely
to own their home, 10.5% more likely to own a higher valued home, 13.1% more likely to have a single-
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LIVE 6.% or 116,050 of WPB DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mas.
- Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 4.8% more likely
G BT = 3! to own their home, 25.9% more likely to own a higher valued home, 14.8% more likely to have a single-
ticketmaster family home, 7.6% less likely to have a dog.
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8.9% or 23,344,239 of USA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets...
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 33.3% more likely
to look up D-I-Y advice online, 4.3% more likely to always vote in local elections, 14.6% more likely to

belong to a gym, 18.6% more likely to fly dome

MTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

REGpE/  Hedlth  Restaumnt Do-tvoureM Omline Phone Wome/  FMness/Dier Apparel/ Jobsearch/  Camer  Reigion/  Educaion Take Onine  Electronk  Homework
Meal pianning information Information /  Advice [ Videocall semsl Garden ldeas Information Beauty ideas Postresume Development Spirtusity  (Research Classes Imvite [¥ou or Your
Suggestions Reviews (skyps,  information schoals, child's)
FaceTime, Application,
Financing)

etc)

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos mUSA

ihiihhhhhhhhhhhhhn
ide Elections: i

Political Activity: Adults 18 or older

0
BB 41.5% 31.5% 127.0%

Registered toVote Democrat/Lean  Republican / Lean Independent/ None
(In District of Residence) Democrat Republican of These

Presicential Elections: Always
| Elections: E;"

Genealogy Photography Parenting/ Online Dating
{snapfsh, Familyadvice  Service
shuttertly,

et

Local Elections: Aweys
Local Elections: Sometimes

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos. mUSA

«
W&Tap—.?ﬂ past 12-months Active Lifestyle Activites: Adults 18 or older

% Past 12-months Domestic Airline Trips: Adults 18 or older

: ] : 15.3%
RN 455 225 16.2%
; 16.8%
2tips CEE TR 13.6%
; 10.0%
3 trips 20,893 8.1%
4 trips 7.4%
: 13.7%
Rl 5 076 662 10.7%
: L 6.5%lew Domestic past year:
10s wrips Avg. # Domestic Flights:
19,25} 18.5%) oy
Gilling-  lawnCare Gamdening  Bicyding  Swimming  Volunteer ongto  Jogging Bowling camging Sewing - Fishing Boating  GmupFimess Golf Yoga- Pilates Bashetbal aduk Followa Competiive  Soccer  Caregwerof  Football Tennis Munting  SnowSkimg- Softball-  Organized
Outdoar [Flowers or Work !ukplﬂun; num Club o uum-s. Cafts Class. Continuing  Waight Loss Video Gaming Aaging Parent Snowboarding  Baseball  Road Face
Cooking vegetables) sym Education  Pmgmm or Relative 3
Marathon,
® who used Ticketmaster to buy Live Music Concert Tickets p/6mos W USA b
USA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual intab 2,226

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadeasting, inc. LLC. All rights reserved.

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]



LlVE 8.5% or 331,594 of MSP DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
] M s P Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 15.4% more likely

y to look up D-I-Y advice online, 5.% more likely to always vote in local elections, 3.4% more likely to belong
ticketmaster to a gym, 14.3% more likely to fly domest
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7.8% or 194,612 of STL DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 46.9% more likely
to look up D-I-Y advice online, 38.9% less likely to always vote in local elections, 26.9% more likely to

belong to a gym, 20.6% more likely to fly dom
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8.7% or 167,718 of CIN DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 20.4% more likely
to look up D-I-Y advice online, 1.6% less likely to always vote in local elections, 26.% more likely to belong
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6.% or 116,050 of WPB DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 30.7% more likely

T ; = to look up D-I-Y advice online, 8.1% less likely to always vote in local elections, 64.2% more likely to belong
ticketmaster to a gym, 39.5% more likely to fly dome
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Cooking  Vegetables) sym education  Progmm  or Relative 5%,
Marathan,
m who used Ticketmaster to buy Live Music Concert Tickets p/6mos = WPB ]

WPB DMA Scarborough R1 2026: Jan25-jan26 Qual Intab 163
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]



Past 30-days QSR Users:

2 times

3 times

12.0%

10times or more

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos

Avg. Monthly QSR Meals:

mUSA

Total Monthly QSR Users:
86.0% 83.5%

e - EEE

8.9% or 23,344,239 of USA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 3.% more likely to
use QSRs past mo., 4.7% more likely to use Sit-Down Restaurants past mo., 4.6% more likely to use Casinos

past yr., 13.8% less likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

$ 5o

5 times

7.2% |

6-9times

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos

10times or more

mUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R t Meals:

75.3% 72.0%
3.7

e

Drank Past 30-days: Adults 18 or older

Liquor  prrerev 41.6%
105,707,531 40.3% [

Any Type of Beer
Wine

Domestic Regular Beer

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)

.
!

Pia Medcan  Chiness  Coffes  makan  wings/  Bagel/ Steakhouse pscale  indian /
Mouse / Burgers | Donut / ™
Calfee Bar sports Bar  Bakery Other
Apan
= who used Ticketmaster to buy Live Music Concert Tickets p/6mos mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoused Ticketmaster to buy Live Music Concert... iS00 SO 24.8%

s 199%

-' Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

i /[ Cannabis

Vape

Imported Beer Stage Show / Concert g’sngi
Domestic Light Beer - v Sports Betting m 8.2%
Microbrew / Craft Beer i Spa :;.uss,i 22;;:
Other Gambling z‘l;';% Casinos visited past 12 hs: Yes
® who used Ticketmaster to buy Live Music Concert Tickets p/6mos = USA = who used Ticketmaster to buy Live Music Concert Tickets p/6mos mUSA
USA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual intab 2,226
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Cigarettes
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Past 30-days QSR Users: Adults 18 or older

I 1time
l
2 times

3 times

11.2%
6-9times

10times or more

Total Monrbl'y QSR Users:

e TR -

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos

84.1%

%

mMsP

Avg. Monthly QSR Meals:

8.5% or 331,594 of MSP DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 10.1% more likely
to use QSRs past mo., 3.7% more likely to use Sit-Down Restaurants past mo., 18.6% more likely to use

Casinos past yr., 20.% more likely to smoke cigar

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

20.3% [

Atimes
—

6-9times

!.9%
= who used Ticketmaster to buy Live Music Concert Tickets p/6mos

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Re
74.6% 71.9%

10times or more
= VISP
t Meals:

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Light Beer
Domestic Regular Beer
Imported Beer

Microbrew / Craft Beer

1,581,079

1,088,791 27.8%
1,074,389 27, 5%

40.4%

' who used Ticketmaster to buy Live Music Concert Tickets p/6mos

DMA

Scarborough R1 2026: Feb25-Feb26

mMSP

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

ihh.ﬂjnﬂ

Piza  Chinese Mexian  Coffes  Wings/ Sagel/  makan Steakhouse Upscale  indian /
Wouse/ Burgers! Dosut/ haif

Caffee Bar SporisBar  Bakery Other

Apan

= who used Ticketma ster to buy Live Music Concert Tickets p/6mos MsSP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used Ticketmaster to buy Live Music Concert... 7.9%

[T 518,071 13.3%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub

Upscale Restaurant

Sports Betting

Other Gambling
1531008

hs: Yes

Spa

Casinos visited past 12

Used Past 30-days: Adults 18 or older

%

i /[ Cannabis Cigarettes

mwho used Ticketmaster to buy Live Music Concert Tickets p/6mos mMsP

144

MSP
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Vape
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Past 30-days QSR Users: Adults 18 or older

2 times

3 times

4 times

5 times

6-9times

10times or more

= who used Ticketmaster to buy Live Music Concert Tickets plﬁmos

Total Monrbl'y QSR Users:
85.8%

mSTL

Avg. Monthly QSR Meals:

past yr., 3.9% more likely to smoke cigaret

7.8% or 194,612 of STL DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 1.4% more likely to
use QSRs past mo., 3.4% less likely to use Sit-Down Restaurants past mo., 2.8% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

1time

16. 9%

2 times

16 6%

3 times

10.9%

4 times

5 times

6-9times

10 times or more

4.3%
m who used Ticketmaster to buy Live Music Concert Tickets p/6mos mSTL

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R t Meals:

. - - “

Drank Past 30 days. Adults 18 or older

Liquor

Any Type of Beer
Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

Microbrew / Craft Beer

® who used Ticketmaster to buy Live Music Concert Tickets p/émos.

ESTL

DMA Scarborough R2 2025: Aug24-jul25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

b1

Chinesa  Mexican Wings/  Coffee steakhouse Bagel /
Burgers/ Mouse | Donut f
Sports Bar Coffee 8ar Bakery

mwho wsed Ticketmaster to buy Live Music Cancert Tickets p/6mos

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used Ticketmaster to buy Live Music Concert... [SRASRIIIII 26.3%

Ol 451,148 18.0%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

28.4%
Table Games (Craps, Poker, etc.) §

Bar / Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert

Spa

Other Gambling

hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 18 or older

Cigarettes

mwho used Ticketmaster to buy Live Music Concert Tickets p/6mos = STL

166

STL
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

i /[ Cannabis Vape
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ticketmaster

Past 30-days QSR Users: Adults 18 or older

I 1time
l
2 times

h
E—
E—rroy
E—i0
T

3 times
4 times
5 times
6-9times 19.3%

10times or more

= who used Ticketmaster to buy Live Music Concert Tickets p[ﬁmos

mCN

Total Monrbly QSR Users: Avg. Monthly QSR Meals:

6.9%

8.7% or 167,718 of CIN DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are .4% less likely to
use QSRs past mo., 1.9% less likely to use Sit-Down Restaurants past mo., 6.% more likely to use Casinos

past yr., 27.9% less likely to smoke cigarett

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

14.1%

13 6%

2 times

3 times

4 times

u who used Ticketmaster to buy Live Music Concert Tickets p/6mos

5 times

6-9times

10times or more

uCIN
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

toa wedcn chew  cofs SeMo wep/ Tl
eurgers

Sports Bar

indian /
Thai
Other
Asian

umut

cate’ n. Bakery

= who used Ticketmaster to buy Live Misic Concert Tickets p/6mos. =ON

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who used Ticketmaster to buy Live Music Concert... 18.9%

366,382 18.9%

Used Past 30-days: Adults 18 or older

e - “

Past 12 months Casino Activities: Adults 18 or older

: [T

Drank Past 30-days. Adults 18 or older

Any Type of Beer S 39.7% Slot Machines E‘

Domestic Light Beer Table Games (Craps, Poker, etc.)

‘ ‘l
\ )
742752 ‘ J

hs: Yes i /[ Cannabis Cigarettes

Wine Upscale Restaurant i
Domestic Regular Beer Sports Betting
Imported Beer - v Stage Show / Concert
Microbrew / Craft Beer Other Gambling

Spa Casinos visited past 12

Vape

#who used Ticketmaster to buy Live Music Concert Tickets pf6mos = CIN w who used Ticketmaster to buy Live Music Concert Tickets p/6mos uCIN ' who used Ticketmaster to buy Live Music Concert Tickets p/6mos -CIN
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ticketmaster
30-days QSR Users: Adults 18 or older

; Ltime
% 2mes

= who used Ticketmaster to buy Live Music Concert Tickets p/6émos.

Past

3 times

4 times

5 times

6-9times

10times or more
=WPB

Total Monthly QSR Users: Avg. Monthly QSR Meals:
87.4%

Casinos past yr., 40.6% more likely to smoke ciga

6.% or 116,050 of WPB DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 10.% more likely to
use QSRs past mo., 13.9% more likely to use Sit-Down Restaurants past mo., 69.5% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times

4 times

5 times
6-9times
10times or more

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos
Total Monthly Sit-Down Restaurant Users: A

= WPB
own Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chiness  Piza  malan  Mexcan Seakhouse wings/  Cofes  Upscale  Seafosd  Bagel/
Burgers/  Wouse Donut /
Sports Bar Coffee Sar Bakery

mwho used Ticketmaster to buy Live Music Concert Tickets p/emos =wrB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used Ticketmaster to buy Live Music Concert... 43.5%

wes [ELTEITY 19.9%

79.4% 85.5% 75.0%
Drank Past 30-days: Adults 18 or older ¢ Past 12 months Casino Activities:

liauor
Any Typeof seer

Wine
Imported Beer

Domestic Regular Beer

Domestic Light Beer g , - v
" 3.8% W
Microbrew / Craft Beer & 2.8% | |
 who used Ticketmaster to buy Live Music Concert Tickets p/6mos nwPB
DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab

WrB
All Graphs and HBIAI De

Adults 18 or older

Slot Machines

397,125 20.4%

- -
L.
T oo
13.4¢

Upscale Restaurant

Table Games (Craps, Poker, etc.)

Used Past 30-days: Adults 18 or older

h

163

ata Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Y 9.8%
Stage Show / Concert '173 219 9.2%
Bar / Nightclub
Sports Batting
3.2%
SPa EXTW 2.8% -
Othei Gaibli 81.4% i isi i : :
— .47 Casinosvisited past 12 hs: Yes j /[ Cannabis Cigarettes Vape
R i EO O SRR = WPB ®who used Ticketmaster to buy Live Music Concert Tickets p/6mos -WPE
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8.9% or 23,344,239 of USA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets...

Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 33.1% more likely to
- have a 401K, 38.9% more likely to have an Auto Loan, 33.2% more likely to Invest/Trade Stocks Online, .3%
ticketmaster: more likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

95,704,01:

Stocks or Stock Options
Mutual Funds 1_07;-0%
Money Market Funds 13.1:9.:%
Bonds 1._;;'0%

Other (Crypto / NFTs / Metals, etc.) m};;.z%

7.3% 6.8% 6.4% 5y 6.4% 4 gu

529 Plan / College Savings Plan E"”‘ Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
i Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
b23,390% Account Mortgage Loan or Home
Second Home or Real Estate Property 20,4709 il
® who used Ticketmaster to buy Live Music Concert Tickets p/6mos mUSA

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos H USA

Professional Services Used*: Adults 18 or older | pry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service = %
L : 50,758,188 19.4%

Financial Planner

17.4%

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online) B i
20,114,778
PRI 3.6%
i 3.0%
Estate Planning m 2.0%

Real Estate Agent

4o soc e P i . e

N ; 6% (*Past 12 Menths) Visa PayPal Zelle Debit Card Venmo MasterCard  Apple Pay  CashApp  GooglePay American Store Credit  Discover  SquareCash Facebook Samsung Pay
Divorce / Family Attorney 1.0% Express Card Messenger
®who used Ticketmaster to buy Live Music Concert Tickets p/6mos W USA ¥ who used Ticketmaster to buy Live Music Concert Tickets p/6mos W USA

USA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 2,226
All Graphs and HBIA| Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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® kel

ticketmaster

8.5% or 331,594 of MSP DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 16.1% more likely to

have a 401K, 38.2% more likely to have an Auto Loan, 30.4% less likely to Invest/Trade Stocks Online, 9.4%
more likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

503 24 7%
17.0%
751 695 19.2%

15.9%

62%5.5%
9.6%

Financial Services Has and/or Uses: Adults 18 or older

529 Plan / College Savings Plan M“::'S% 2% &% asw S9% i
Other (Crypto / NFTs / Metals, etc.) M :‘_g Checking Savings  Debit or ATM CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan ~ Home  Refinanced Personal Loan
Account Account card Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
9.0% Account Loan or Home  Mortgage
Second Home or Real Estate Property E 7.5% Equity Loan
¥ who used Ticketmaster to buy Live Music Concert Tickets p/6mos uMSP ® who used Ticketmaster to buy Live Music Concert Tickets p/6mos = MSP
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online) 11.7%
pecountant & e o
15.9% 16.2%

Real Estate Agent

Estate Planning

Divorce / Family Attorney

Emz 3.8%
1.6%
2.7%
000.5%
5.4%

¥ who used Ticketmaster to buy Live Music Concert Tickets p/6mos

MA

MSP D Scarborough R1 2026: Feb25-Feb26
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab

(*Past 12 Menths)

B MSsP
14

8.3% 8.8%
53% 3.2%

Slovetledt Square Cash  Facebook  Samsung Pay

DebitCard MasterCard  Apple Pay Discover

VisA Venmo

PayPal Zelle GooglePay  CashApp  American
Express Messenger
® who used Ticketmaster to buy Live Music Concert Tickets p/6mos B MSP

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]




LIVE

WaTion = §TL

ticketmaster

7.8% or 194,612 of STL DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 34.8% more likely to

have a 401K, 40.4% more likely to have an Auto Loan, .2% less likely to Invest/Trade Stocks Online, 27.8% less
likely to pay with their Debit Card.

Investments Owned Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

ész 2}3 26.4%

12.1%
401 697 16.0%

8 7.2%
Money Market Funds o

3 15.6%
sonds FEY v

Other (Crypto / NFTs / Metals, etc.) %_‘;

529 Plan / College Savings Plan mﬂ:m‘

Second Home or Real Estate Property ES;:;

m who used Ticketmaster to buy Live Music Concert Tickets p/6mos mSTL

Mutual Funds

Financial Services Has and/or Uses: Adults 18 or older

E 2 o5 --m -_

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
® who used Ticketmaster to buy Live Music Concert Tickets p/6mos W STL

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

N ; (*Past 12 Months)
Divorce / Family Attorney

% who used Ticketmaster to buy Live Music Concert Tickets p/6mos mSTL

DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 166
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 3-Months Payment Methods Used: Adults 18 or older

94% 5 4% 8.4% g e

PayPal Debit Card Venmo MasterCard Zelle ApplePay  CashApp GooglePay  Discover  Store Credit  American Facebook  Square Cash Samsung Pay
Card Express Messenger

¥ who used Ticketmaster to buy Live Music Concert Tickets p/6mos WSTL

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]




LIVE

8.7% or 167,718 of CIN DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 26.6% more likely to

B : have a 401K, 32.6% more likely to have an Auto Loan, 69.9% more likely to Invest/Trade Stocks Online, 4.6%

4l -

ticketmaster

less likely to pay with their Debit Card.

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

22.5%
13.6%
18.5%
12.2%
16.6%
10.1%

Money Market Funds

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older

14.8%
0 8.5%
Bonds ,7:: a2% ST%  5.2% 5.6%
Other (Crypto / NFTs / Metals, etc.) m : Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
. Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property 5 :'3; Account Mortgage L:aq:\‘g I:nu;:e
® who used Ticketmaster to buy Live Music Concert Tickets p/6mos mCIN ® who used Ticketmaster to buy Live Music Concert Tickets p/6mos ECIN
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service y
Financial Planner
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant
Estate Planning 0T 180 70x 9.8% — 8.4%

(*Past 12 Menths)

Divorce / Family Attorney

0.5%
2.0%

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos mCIN

DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 192
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visA Debit Card  MasterCard American

PayPal

Venmo Zelle CashApp  ApplePay Google Pay Store Credit Discover  Square Cash  Facebook Samsung Pay
Card Express Messenger
® who used Ticketmaster to buy Live Music Concert Tickets p/6émos ECIN
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likely t

ticketmaster

o pay with their Debit Card.

6.% or 116,050 of WPB DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 12.9% less likely to

have a 401K, .8% less likely to have an Auto Loan, 5.6% more likely to Invest/Trade Stocks Online, 7.9% more

ﬁdlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options S2.771 T
15.7%
296,938 15.3%
12.4%
272,848 14.0%
"o

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

9.6%
Bonds Pl ST asR L 3am% 3.9% 5oy
= o . _— o , B e
Second Home or Real Estate Property 7% Checking  Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentioan  Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
- Account Loanor Home Mortgage
529 Plan / College Savings Plan T a5% Equity Loan
® who used Ticketmaster to buy Live Music Concert Tickets p/6mos uWPB ® who used Ticketmaster to buy Live Music Concert Tickets p/6mos EWPB
Professional Services Used*: Adults 18 or older | g'Past 3-Months Payment Methods Used: Adults 18 or older
b
301,473
. . . 141%
& 7.3%
S ———— R .
: 17.5%
Estate Planning m 3.9% - 11.2%
- 6.0%

(*Past 12 Menths)

0.3%
1.5%

# who used Ticketmaster to buy Live Music Concert Tickets p/6mos

wrB DMA Scarborough R1 2026: Jan25-lan26 Qual Intab 163
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Divorce / Family Attorney

=WPB

Cash App American
Express

PayPal Zelle MasterCard  Debit Card Venmo Apple Pay Google Pay stnre Clerit Discover

VisA

™ who used Ticketmaster to buy Live Music Concert Tickets p/6mos = WPB

Square Cash  Facebook Samsung Pay
Messenger
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 2 days, 22
hours, 10 minutes and 18 seconds each week with All Forms of Media.

80.8% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 8 hours and 12 minutes
each week listening to All Local AM/FM Radio, representing 9.4% of totaltime spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

e 56.5%
USA

who used Ticketmaster to buy
Live Music Concert Tickets
p/6mos

% of Total
Weekly H:M:

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos H USA
USA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 2,226 Scarborough R1 2026: Sep24-Feb26 ~ USA Projection  Scarborough R1 2026: Sep24-Feb26 ~ Qual Intab 25,1 Hubbard Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. for:dnything .
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ticketmaster

% of Total
Weekly H:M:

Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 2 days, 20
hours, 27 minutes and 21 seconds each week with All Forms of Media.

89.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 9 hours and 10 minutes
each week listening to All Local AM/FM Radio, representing 12.% of totaltime spent with all forms of Media.
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LIVE Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 2 days, 20
hours, 43 minutes and 11 seconds each week with All Forms of Media.

AT =% 85.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 8 hours and 1 minutes
ticketmaster each week listening to All Local AM/FM Radio, representing 10.% of totaltime spent with all forms of Media.
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LWE Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 3 days, 5
hours, 18 minutes and 48 seconds each week with All Forms of Media.

RIEATT T Oy 90.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 8 hours and 14 minutes
ticketmaster each week listening to All Local AM/FM Radio, representing 9.6% of totaltime spent with all forms of Media.
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 3 days, 1
hours, 15 minutes and 7 seconds each week with All Forms of Media.

85.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 7 hours and 18 minutes
each week listening to All Local AM/FM Radio, representing 8.5% of totaltime spent with all forms of Media.
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LIVE | Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 2 days, 1
hours, 34 minutes and 56 seconds each week with All Forms of Ad-Supported Media.
? e LTS : 78.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 7 hours and 38 minutes

Wi -

ticketmaster each week listening to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 1 days, 21
hours, 49 minutes and 43 seconds each week with All Forms of Ad-Supported Media.

86.5% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 8 hours and 7 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 15.4% of total time spent with all forms of Ad-Supported
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6émos spend an average of 2 days, 2
hours, 42 minutes and 1 seconds each week with All Forms of Ad-Supported Media.

aATT = 83.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 7 hours and 47 minutes
ticketmaster each week listening to Local Ad-Supported AM/FM Radio, representing 12.8% of total time spent with all forms of Ad-Supported
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 2 days, 10

hours, 58 minutes and 49 seconds each week with All Forms of Ad-Supported Media.
86.8% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 7 hours and 53 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6émos spend an average of 2 days, 3

hours, 59 minutes and 37 seconds each week with All Forms of Ad-Supported Media.
82.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 7 hours and 4 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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" Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an
average of 7 hours and 4 minutes each day with All Forms of Ad-Supported Media. 78.4% listen to
Local AM/FM Radio for an avg. of 65.6 minutes/day.(Local Radio delivers 12.1% of Time with Ad-Supported Media.)
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an
average of 6 hours and 32 minutes each day with All Forms of Ad-Supported Media. 86.5% listen to
Local AM/FM Radio for an avg. of 69.7 minutes/day. (Local Radio delivers 15.4% of Time with Ad-Supported Media.)
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an
average of 7 hours and 14 minutes each day with All Forms of Ad-Supported Media. 83.3% listen to
Local AM/FM Radio for an avg. of 66.8 minutes/day.(Local Radio delivers 12.8% of Time with Ad-Support

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

Local AM/FM Radio

ing/Financial/Real E
News/Weather fSports (Websites/Apps)
Email/Text/IM/Zoomyetc, (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Games/Fantasy/Betting Sites

Instagram

Totol persons:

e — T
m

% Time Spent:

cww"— - m

who used Ticketmaster to
buy Live Music Concert
Tickets p/6mos

i
B

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos

mSTL

yerage Doy)

ed Media.)

Billboards & Signs
(Weekly Drivers)

Local AM/FM Radio

Local TV Stations
52.0

Local TV Stations

85.7 1127

Games/

t/IM/Zo
Fantasy

(Personal JBetti Non-Premium Cable
& Work) (‘;P 1ng Networks

68.8 416 2 1

Local AM/FM Radio

66.2

Billboards & Signs
(Weekly Drivers)

v Email /T
=

(P

& Work)...

t/IM/Zo

Facebook
61.7

Search
(Google,
Bing, etc.)
280

Instagra
m
26.0

News/| Gro
Weat | cer
her/l. | ..

Bank...

Game
s/Fant
asy/B
etti...

G...

m who used Ticketmaster to buy Live Music Concert Tickets p/6mos

W STL

Top-13 All Forms of Ad—Suggorted Media (Persons & % Reach): Adults 18 or older

[Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc)
News/Weather /Sports [Websites/Apps)
Local AM/FM Radio

Facebook

Email/Text IM/Zoom,ete. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores.
Shopping (inl. Food/Auctions/Travel, etc.)
Instagram

‘Amazon Prime/IMDb/FireTv

STL DMA

All Graphs and soefa.ai

Ton! perions:

D R ———— T
—m
—m-
m
B e T
sl i
m

5 Time Spent:

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

concurre
usage % _

who used Ticketmaster to
buy Live Music Concert
Tickets p/6mas

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos

Scarborough R2 2025: Aug24-Jul25 Qual intab 166
Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

W STL

Top-13 All Forms of Ad-Supported Media (% Time Spent &
verage ooy

Billboards & Signs
(Weekly Drivers)

Local AM/FM Radio

Avg. Minutes/day Spent): Adults 18 or older

Non-Premium Cable TV
Networks
551

Local TV Stations
51.0

Shopping
(incl.
Food/Auct
ions/Tra...

Search
(Google, Bing,
etc.)
33

Local TV Stations
108.2
85.7
Facebook
48.2

Amazo | News/
n Weath

Email/Text/IM/Zo
Instagr

Prime/I
MDb/...

er/Spo
ris...
_ Networks
96.1

66.8 Groce...

Non-Premium Cable TV

Local AM/FM Radio

62.2

Facebook
54.2

Amazon

Prime/IMDby/Fir

eTV..

Billboards & Signs
(wWeekly Drivers)
55.0

Email/ Tr-x'u | Search

(Google,
Bing, etc.)
28.0

5 onal
& Work)...

News/
Weat...

Shop
ping
(incl.
Food/ Groc G
Auc... | a

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos

soefa.ai

mSTL
* Share of Everything
for Anything _

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]



| Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average
of 8 hours and 25 minutes each day with All Forms of Ad-Supported Media. 86.8% listen to Local
AM/FM Radio for an avg. of 67.7 minutes/day. (Local Radio delivers 11.6% of Time with Ad-Supported Med:a)
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an
average of 7 hours and 25 minutes each day with All Forms of Ad-Supported Media. 82.9% listen to
Local AM/FM Radio for an avg. of 60.6 minutes/day.(Local Radio delivers 11.3% of Time with Ad-Supported Media.)
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- 18,294,452 or 78.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 65.6 minutes every day

= - representing 38.9% of all time spent daily with Ad-Supported Audio.
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L“’E | - 286,977 or 86.5% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 69.7 minutes every day

t:cké{m:;s}er oy 2. representing 36.2% of all time spent daily with Ad-Supported Audio.
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ticketmaster

162,114 or 83.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 66.8 minutes every day
representing 41.2% of all time spent daily with Ad-Supported Audio.
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LlVE - 145,662 or 86.8% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 67.7 minutes every day

? el FTT ) ; a 5 ; ; ) ;
e representing 45.8% of all time spent daily with Ad-Supported Audio.
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- 96,176 or 82.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 60.6 minutes every day

i . : . . P ) g
oo i representing 40.6% of all time spent daily with Ad-Supported Audio.
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. 18,294,452 or 78.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 65.6 minutes every day
representing 38.9% of all time spent daily with Ad-Supported Audio.
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LIVE 286,977 or 86.5% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 69.7 minutes every day
representing 36.2% of all time spent daily with Ad-Supported Audio.
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145,662 or 86.8% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 67.7 minutes every day
ti-clzégr;'r:;s_ter o representing 45.8% of all time spent daily with Ad-Supported Audio.
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LIVE _ . 96,176 or 82.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
' p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 60.6 minutes every day
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18,294,452 or 78.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult
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286,977 or 86.5% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits, Classic
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145,662 or 86.8% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, News/Talk/Information, and Adult Hits.
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13,682,324 or 58.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/émos watch Ad-Supported Local TV Stations for an average of 76.7 minutes every day
representing 33.1% of all time spent daily with Ad-Supported Video.
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210,043 or 63.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/émos watch Ad-Supported Local TV Stations for an average of 82.9 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Non-Premium Cable TV
Networks
50.8

Apple
TV+,fu
bo,P...

Roku + Disney
The +
Roku 10.4
Chan...

Amazon
Prime/IM
Db/FireTV

18.5

Hulu/H
ulu +
Live...

YouTube
Video
15.2

Local TV Stations
86.5

Local TV
Stations
127.2

Non-
Premium
Cable TV
Networks

99.4

Netflix
32.2

Roku + The
Roku...

Hulu/Hu
lu + Live
TV...

AppleTv
+,fubo...

Premiu

Amazon
Prime/IMD
b/FireTV...

YouTube
Video...

Disne
v+..

Pe
ac
0

» who used Ticketmaster to buy Live Music Concert Tickets p/6mos

uMSP

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

% itee pe:

Totol Persons.
Local TV Stations

Non-Premium Cable TV... m
Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.

ot
coer P

PRI — 705
o 80

Roku + The Roku Channel
Premium Cable TV Networks

# who used Ticketmaster to buy Live Music Concert Tickets p/6mos

MSP Scarborough R12026: Feb25-Feb26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

DMA

61.2%

[ dozan)

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

who used Ticketmaster to
buy Live Music Concert
Tickets p/6mos
| MSP

Qual Intab 144

)
A
g

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Amazon
Prime/IM
Non-Premium Cable TV | Db/FireT
Networks v
48.7 235

Hulu/Hul
U+t..

YouTub TikT
e Video ok
15.1 10.0

Local TV Stations

829 Netfl...

Local TV Stations
120.3

Non-Premium Cable TV

Networks
94.0

Netflix
13.8

YouTub

e Video

24.0

Hulu/Hul
U+

Amazon
Prime/IM
Db/FireTV

43.1

TikTo Appl
k... eT..

Roku...

m who used Ticketmaster to buy Live Music Concert Tickets p/6mos

soefa.ai

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]

m MSP

* Share of Everything
for Anything _




LIVE

ticketmaster

Avg. Week All Video (Persons & % Reach): Adults 18 orolder

Local TV Stations
Non-Premium Cable TV...
Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
AppleTV+ fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
TikTok

Paramount+

Disney+

Peacock

Premium Cable TV Networks

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos

% Time spent

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

133,660 or 68.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations for an average of 51. minutes every day representing
= : 28.% of all time spent daily with Ad-Supported Video.

T
m

T . i, i s St
D e TRV oous Video: Adults 18 orolder
S TR IN
T ——

A —

E— 0 e
R B o
Tickets p/6mos

YouTube
Video
16.2

Non-Premium Cable TV
Networks
56.1

Hulu/Hu

TikTok lu + Live

11.8

Premi
um
Cable | AppleTv

Local TV Stations
V... bo...

52.0

Netflix
27.4

YouTube
Local TV Stations Video...

112.7

AppleTV
+ fubo,P
luto,T...

Non-Premium Cable TV
Networks
100.1

Hulu/Hu
lu+...

Amazon
Prime/IMDb
[FireTV...

Roku + The
Roku...

Premiu TikTok

i 14.9

PR — 100 7"

mSTL

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos

mSTL

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Local TV Stations

Non-Premium Cable TV... 65,90

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

AppleTV+ fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Peacock

Paramount+

Netflix

Roku + The Roku Channel
Disney+

Premium Cable TV Networks

STL

# who used Ticketmaster to buy Live Music Concert Tickets p/6mos
DMA

& Time Spent:

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Taral Persons:

@_m.
e

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

who used Ticketmaster to

Amazon
Prime/|
MDb/Fir
elv
177

Local TV Stations
51.0

Hulu/Hulu Ap

. + Live... P---
Non-Premium

Cable TV
Networks
5521

YouTube
Video
16.5

TikTok
11.8

Netflix
6.9

Non-Premium Cable TV
Networks
96.1

TikTok
14.9
YouTube
Video
26.3

AppleTV+
fubo,Plu...

Local TV Stations
108.2

Amazon

Prime/|

MDb/Fir
eTv
36.4

Hulu/ = Netfl
Hul... b2

Roku...

buy Live Music Concert
Tickets p/6émos

mSTL

Qual Intab

Scarborough R2 2025: Aug24-Jul25 166

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

u who used Ticketmaster to buy Live Music Concert Tickets p/6mos

HSTL

soefa.ai

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]

* Share of Everything

for Anything _



LIVE

ticketmaster
Avg. Week AII Vrdeo (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV... m

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
Hulu/Hulu + Live TV {any Hulu)
TikTok

AppleTV+, fubo,Pluto, Tubi, etc.
Paramount+

Peacock

Disney+
Premium Cable TV Networks

e -

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos

Time spent:

120,936 or 72.1% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/émos watch Ad-Supported Local TV Stations for an average of 100. minutes every day
representing 34.5% of all time spent daily with Ad-Supported Video.

Avg Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

i eo—
m_m-
e e .
m—m
R —— %
m

Avg. Hours+Minutes/day with
Video: Adults 18 or older

Tickets p/émos

YouTube
Video
25.5

Netflix
236

AppleTV
+,fubo,P

Hon- luto,T...

Premium

Cable TV

Networks
80.5

Peacock
13.3

Local TV Stations
101.8

Amazon
Prime/IMDb
[FireTV...

Roku +The
Roku...

TikTok | Disney

11.8

Pre
miu
m...

Local TV
Stations
132.7

Netflix
31.2

YouTube
Video
30.5

Hulu/H
ulu +

Non- Live...

Premium
Cable TV
Networks

103.7 Hhzs

Premiu

AppleTV
+,fubo...

Amazon
Prime/IMDb
[FireTV...

Roku + The
Roku
Channel...

Para
mo...

Tik | Dis
Tok | ne
15 Vs

9.9% buy Live Music Concert
PR R 3

HCIN

u who used Ticketmaster to buy Live Music Concert Tickets p/6mos

ECIN

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Local TV Stations

Non-Premium Cable TV... m 9.1%

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
Peacock

Paramount+
AppleTV+,fubo, Pluto, Tubi, etc,
Netflix

Roku + The Roku Channel
Disney+

Premium Cable TV Networks

CIN

# who used Ticketmaster to buy Live Music Concert Tickets p/6mos
DMA

Total Persons % Time spent:

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

o — X i
_Mm 0%
e 570

2

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

who used Ticketmaster to

m-

B $5

buy Live Music Concert

Non-Premium Cable TV

Networks
791

TikTok

118
YouTube

Video
26.0

Local TV Stations
100.0

Amazon

Prime/I

MDb/Fir
eTV
31.6

Net

Local TV Stations
128.3

Non-Premium Cable TV
Networks
100.2

TikTok
139
YouTube
Video
30.4

Hulu/Hu
lu+..

Amazon
Prime/IM
Db/FireT
\
42.8

Netfli App
Ko le...

Tickets p/émos
mCIN
192

Scarborough R2 2025: Sep24-Jul25 Qual Intab

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos

uCIN

soefa.ai

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]

* Share of Everything

for Anything _




ticketmaster
Avg. Week All Video (Persons & % Reach): Adults 18 or older

Non-Premium Cable TV...

Local TV Stations

Amazon Prime/IMDb/FireTV
Netflix

YouTube Video

TikTok

Roku + The Roku Channel
AppleTV+ fubo,Pluto, Tubi, ete.
Hulu/Hulu + Live TV {any Hulu)
Peacock

Premium Cable TV Networks
Paramount+

Disney+

m who used Ticketmaster to buy Live Music Concert Tickets p/6mos

 Time spent:

Avg. Day All Video (% Tim

61,897 or 53.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/émos watch Ad-Supported Local TV Stations for an average of 58.5 minutes every day
representing 28.5% of all time spent daily with Ad-Supported Video.

253220 T
P im0t 50.7% |

43
B —

% 4,4%

Avg. Hours+Minutes/day with
Video: Adults 18 or older

WPB

Non-Premium Cable TV
Networks
513

TikTok
20.9

Netflix
19.6

Premium
Cable TV
Networ...

Apple
TV+,fu
bo,P...

Local TV Stations
61.9

YouTube 111.0

Video
17.3

Hulu/Hu Pe
lu +... ac

Prime/t | | O-

MDb/Fir
elv...

Amazon

Roku +

The... Param... 108.3

Local TV Stations

e Spent & Avg. Minutes/day Spent): Adults 18 or older

Amazon
Prime/IMDb/
FireTV...

Non-Premium Cable TV
Networks

Premi
m Cabl
v

Netw...

YouTu

e Video

269

Netflix
34.6

Roku +
The
Roku...

AppleT
V+,fub
o,Pl

U
le

Pea

Hulu/H
ulu +...

b
TikTok
15.0

- 20.7% who used Ticketmaster to
o 165% bl M Conet

m'WPB

m who used Ticketmaster to buy Live Music Concert Tickets p/6émos

uWPB

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Non-Premium Cable TV...

Local TV Stations

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.
Peacock

Paramount+

Netflix

Roku + The Roku Channel
Disney+

Premium Cable TV Networks

wps

i
# who used Ticketmaster to buy Live Music Concert Tickets p/6mos

DMA

Total Persons % Time spent:

. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

67.5%

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

8.6%
6.2%

who used Ticketmaster to

o 8.0

buy Live Music Concert

Non-Premium Cable
TV Networks
48.3

YouTube
Video
17.8

Non-Premium
Cable TV
Networks

106.5

Hulu

Amazon
[Hul

Prime/IMDb/FireTV
252

Local TV
Stations
58.5

Local TV
Stations
103.9

Amazon
Prime/IMDb/FireTV
62.0

YouTube
Video
26.8

Netflix
15.4

Ap Hulu P
ple J/Hul e
u... d...

TikT
ok
15. v

i
0 Roku +...

ickets p/6mos

EWPB

Scarborough R1 2026: Jan25-Jan26 Qual Intab 163

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos

uWPB

soefa.ai

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]

* Share of Everything
for Anything _



13,682,324 or 58.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations for an average of 76.7 minutes every day

Weon -

i e ey e representing 33.1% of all time spent daily with Ad-Supported Video.
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LIVE 210,043 or 63.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations for an average of 82.9 minutes every day
FRRE representing 39.3% of all time spent daily with Ad-Supported Video.
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133,660 or 68.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations for an average of 51. minutes every day representing

e 28.% of all time spent daily with Ad-Supported Video.
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LIVE 120,936 or 72.1% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
e c I N p/6mos watch Ad-Supported Local TV Stations for an average of 100. minutes every day
: 0.y representing 34.5% of all time spent daily with Ad-Supported Video.
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61,897 or 53.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations for an average of 58.5 minutes every day
representing 28.5% of all time spent daily with Ad-Supported Video.
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13,682,324 or 58.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, Comedies, Game Shows, and Movies.
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LIVVE | ' 210,043 or 63.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local

ZRFET= ' News - Evening, Sports, Game Shows, Comedies, and Dramas.
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133,660 or 68.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Local News - Morning, Game Shows, Dramas, and Movies.
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120,936 or 72.1% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, Comedies, Movies, and Game Shows.
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' 61,897 or 53.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local
News - Evening, Local News - Morning, Movies, and National/Network Ne
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[ 16,723,566 or 71.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
] “sn p/6mos use Ad-Supported Social Media for an average of 130.1 minutes every day representing

S e 24.% of all time spent daily with Ad-Supported Digital Media.
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ticketmaster

230,914 or 69.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Social Media for an average of 105.6 minutes every day representing
20.5% of all time spent daily with Ad-Supported Digital Media.
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151,602 or 77.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Social Media for an average of 147.6 minutes every day representing
29.8% of all time spent daily with Ad-Supported Digital Media.
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120,268 or 71.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Social Media for an average of 119.4 minutes every day representing
23.1% of all time spent daily with Ad-Supported Digital Media.
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98,987 or 85.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Social Media for an average of 176.6 minutes every day representing
31.6% of all time spent daily with Ad-Supported Digital Media.
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230,914 or 69.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Facebook for an average of 30.6 minutes every day representing 29.% of
all time spent daily with Ad-Supported Social Media.
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151,602 or 77.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Facebook for an average of 48.2 minutes every day representing 32.6% of
all time spent daily with Ad-Supported Social Media.
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| 120,268 or 71.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6émos use Ad-Supported Facebook for an average of 37.1 minutes every day representing 31.1% of
all time spent daily with Ad-Supported Social Media.
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98,987 or 85.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Facebook for an average of 51.8 minutes every day representing 29.3% of
all time spent daily with Ad-Supported Social Media.
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16,723,566 or 71.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Facebook for an average of 40.3 minutes every day representing 30.9% of
s - all time spent daily with Ad-Supported Social Media.
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230,914 or 69.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets

: Ms P p/6mos use Ad-Supported Facebook for an average of 30.6 minutes every day representing 29.% of

all time spent daily with Ad-Supported Social Media.
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151,602 or 77.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Facebook for an average of 48.2 minutes every day representing 32.6% of

S katracter all time spent daily with Ad-Supported Social Media.
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120,268 or 71.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Facebook for an average of 37.1 minutes every day representing 31.1% of
all time spent daily with Ad-Supported Social Media.

ticketmaster

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
76.4%

"Share of Ad-Supported Social Media"

who used Ticketmaster to CIN
buy Live Music Concert
Tickets p/6mos

% of Weekly

Ad-Suppo
Social Media:

34.9%
31.9%

26.4%

22.8%

20 8% 20.8% 20 3% 20.9%

19.1%

17.6%

Weekly 5.0%
Total
Persons 3 2"/ 3 4% 3. 5/a e ENES
Radchad: 120,268 1,476,362 57,417 716,057 80,718 829,109 57,459 585,821 53,481 458 796 58,616 510 192 38,289 402 646 34,840 392 073 34,977 341,012 32,104 96,138
Ave;ge Facebook YouTube Video Instagram TikTok LinkedlIn Reddit Pinterest Snapchat Blogs/Message
Daily Minutes
Using Ad-Supported Boards (read
Social Media:
® who used Ticketmaster to buy Live Music Concert Tickets p/6mos m CIN
CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 152 CINCINNATI ~ DMA  Scarborough R2 2025: Sep24-ul25 Qual Intab 2,033 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. = for Anything _ =

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]



98,987 or 85.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6émos use Ad-Supported Facebook for an average of 51.8 minutes every day representing 29.3% of
all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,693,822;
Local Radio: 1,146,917; Social Media: 1,067,301; Non-Prem. Cable: 551,773; Local TV:
495,021 reaching Adults 18 or older who used Ticketmaster to buy Live Musi

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used Ticketmaster to buy Live Music
Concert Tickets p/6mos
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 17,797; Social Media: 14,668; Non-Prem. Cable: 6,500; Local TV: 6,394
reaching Adults 18 or older who used Ticketmaster to buy Live Music Concert Tic

All Other Digital Media: 22,632;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used Ticketmaster to buy Live Music
Concert Tickets p/6mos

g

70,000

20,000

10,000

N AP P B P AR R R RN R

PR G N 5-,9:&'\9%‘2
i i
»

A P ,;.5‘ M
@ @ A @0,5\9 oF Ry

e Vlon-Fri Local TV Station AQH
s Mon-Fri Social Media AQH

Mon-Fri Local AM/FM Radio AQH
e Vo1~ Fri Non-Premium Cable TV AQH
e [Vlon-Fri Digital Media (Less Social) AQH

oé‘

Q
.2
A A A W A¥ @*QQNNQ

1,000,000

900,000

800,000

700,000

600,000

500,000

400,000

300,000

200,000

100,000

¥ 2
,"é"vq?a?b?’

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
MSP Metro Area Adults 18 or older

-&195‘?»9«-}2

O O A G o
g KA AR o § A

F F AP o X
%.9.;»4"

R AR q,q R R ¢,Q06‘

& Q‘?' o oF

s Mon-Fri Local AM/FM Radio AQH
e Vlon-Fri Non-Premium Cable TV AQH
e Mon-Fri Digital Media (Less Social) AQH

e Vion-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

MSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 144
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[{Lifestyle/Entertainmer

1t apps or websites used or visited past 30 days: Ticketm,

aster AND Items bought on the Internet past 6 months: £

® Share of Everything
for Anything E

soefa.ai

ntertainment: Concert ticketsj]




LIVE

= STL

be | T S %

ticketmaster

| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 11,822; Local Radio: 10,125; Non-Prem. Cable: 6,634; Local TV: 5,650
reaching Adults 18 or older who used Ticketmaster to buy Live Music Concert Tic

All Other Digital Media: 17,310;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used Ticketmaster to buy Live Music
Concert Tickets p/6mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 9,134; Social Media: 7,899; Non-Prem. Cable: 5,239; Local TV: 4,319 reaching

All Other Digital Media: 11,025;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,503;
Social Media: 6,908; Local Radio: 6,045; Non-Prem. Cable: 3,153; Local TV: 1,876 reaching
Adults 18 or older who used Ticketmaster to buy Live Music Concert Ticket

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used Ticketmaster to buy Live Music
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average week) Toto! persons:
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20,945,667 or 89.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 57.8 minutes per day driving, seeing Billboards and Signs. 65.5% Listen
to Local Radio Stations Out-of-Home for an average of 39.7
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average week]
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Gas Stations/Convenience Stores
Shopping Malls
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Podcasts
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Retail Stores

YouTube Music

307,042 or 92.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 56.3 minutes per day driving, seeing Billboards and Signs. 72.3% Listen
to Local Radio Stations Out-of-Home for an average of 42.2 mi
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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177,673 or 91.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 85.7 minutes per day driving, seeing Billboards and Signs. 69.6% Listen
to Local Radio Stations Out-of-Home for an average of 40.5 mi
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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-Home Media (Persons & % Reach): Adults 18 or older

160,751 or 95.8% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 75.8 minutes per day driving, seeing Billboards and Signs. 72.6% Listen
to Local Radio Stations Out-of-Home for an average of 41. min

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

SiriusXmM

Drug Stores

Podcasts

Spotify

YouTube Music

Movie Theaters

110,829 or 95.5% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 67.7 minutes per day driving, seeing Billboards and Signs. 69.3% Listen

to Local Radio Stations Out-of-Home for an average of 36.7 mi
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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20,945,667 or 89.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 57.8 minutes per day driving, seeing Billboards and Signs representing 37.6%
of all Time Spent with Ad-Supported Out-of-Home Media

A = «

ticketmaster
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Out-of-Home Media: Adults 18 or older
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LIVE

307,042 or 92.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos
= Msp spend an average of 56.3 minutes per day driving, seeing Billboards and Signs representing 37.5% of all
; Time Spent with Ad-Supported Out-of-Home Media.
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Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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LIVE

rron=STL

177,673 or 91.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos
spend an average of 85.7 minutes per day driving, seeing Billboards and Signs representing 49.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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LIVE

160,751 or 95.8% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos

= cl N spend an average of 75.8 minutes per day driving, seeing Billboards and Signs representing 46.8% of all
ri-cketmaster 8 Time Spent with Ad-Supported Out-of-Home Media.
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LIVE

110,829 or 95.5% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos

) spend an average of 67.7 minutes per day driving, seeing Billboards and Signs representing 44.9% of all
tici;et:h;a-s_ter L Time Spent with Ad-Supported Out-of-Home Media.
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LIVE

ticketmaster

307,042 or 92.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 56.3 minutes per day driving an average of 32.8 miles each day and are
90.7% more likely to use Snelling Avenue than the Metro averag

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-35E north of 1-94
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177,673 or 91.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 85.7 minutes per day driving an average of 49.9 miles each day and are
60.9% more likely to use I-170/Highway 170 than the Metro aver

&

ticketmaster
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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ticketmaster

160,751 or 95.8% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 75.8 minutes per day driving an average of 44.1 miles each day and are
67.8% more likely to use US 50 (River Road) than the Metro ave

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

I-75

1-275

I1-71

1-74

1-471

Dixie Highway

US 27 (Colerain Avenue)

Ronald Reagan Cross County Highway
Harrison Avenue

US 50 (River Road)

US 50 (Columbia Parkway)

US 127 (Hamiiton Avenue)

Route 42

US 22 (Montgomery Road)

Route 747

Glenway Avenue

Route 28

Route 32

State Road 125 (Beechmont Avenue/Ohio Pike)
Red Bank Road

Route 48

Bridgetown Road

State Road 747 (Princeton, Glendale Road)
Winton Road

Norwood Lateral Expressway
Loveland - Madeira Road

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos

CIN DMA

Scarborough R2 2025: Sep24-Jul25

S — T

53.9%

T —— e "
52.0%

47.0%
44.4%

0!
al
Ny
N
el
3

28.7%
18.7%

N
@
@
=®

&
i
|
S
™

18.8%

(38
ol
T
2

g 8

247 824 12.8%
19.3%

@
a
*®

18.3%
%

a

17.9%

10.7%
12.3%
5%

3
Bk
©

11.9%
10.3%
2 11.5%
824 10.6%
10.8%
16.0%

=

EE B
8
3
2

8
g
5

Avg. Hours+Minutes/day Driving:

7.8% Adults 18 or older
142, 6200 ¥ )
s{%ﬁ Avg. Miles/Day’

M‘ 5% Diiving:
8.5% an

who used Ticketmaster to
buy Live Music Concert
Tickets p/6mos

mCIN

-2 4.9%
CIKE 4.5%

Qual intab 192

All Graphs and soefa.al Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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LIVE } ; 110,829 or 95.5% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
: p/6mos spend an average of 67.7 minutes per day driving an average of 39.4 miles each day and are
73.9% more likely to use Port St Lucie Blvd than the Metro ave

7 R T -

ticketmaster

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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p/6mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day
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P18+ who Used TICKETMASTER to Purchase LIVE MUSIC CONCERTTICKETS in the past
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Cable TV Networks 4,33

17.3%

Video Streaming Services

Local Broadcast TV

Podcasts

192,687

Audio Streaming Services

Local AM/FM Radio
Billboards WEST PALM BEACH-BOCA RATON

Newspapers gregpn 10.9%

m P18+ who Used TICKETMASTER to Purchase LIVE MUSIC CONCERT TICKETS in the past 6mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WESTPALMBEACH-BOCARATON DMA  ScarboroughR12026:Jan25-Jan26 Qualintab: 163 Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservet soefa ’ al for Anything «

192,729 9.9%

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]



